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As the only Brisbane-based publication 
to focus on food — and only food 
— The Gourmand & Gourmet can 
guarantee an engaged audience 
looking for the next big bite.

As the trusted voice of your food-
loving best friend (that one who always 
knows where to appease your cravings, 
get the perfect Insta-worthy cocktail, 
and enjoy a cult favourite before the 
queue runs out the door!), our huge 
social media presence and average of 
+40,000 readers each month ensure 
we can get your message across (in our 
signature light-hearted style!). 

Whether you’re a neighbourhood 
favourite waiting to be explored or 
working on the next location of a 
multi-national must-do, if you have 
something delicious to offer, we want 
to work with you.

What We Do



Our Audience

try a business or product 
mentioned on the Gourmand & 
Gourmet more than once a month

ARE FEMALE

70%
ARE MALE

30%

76% live in Brisbane
8% live in Sydney
5% live in Melbourne

are aged
25-34

eat out
more than

once a week

grab coffee  
more than  

once a week

shop
online

have travelled 
overseas in the 
last 12 months

are aged
35-44

are aged
45-54

79%

14%

48%

40%

86% 94% 71%9 / 10

24% 16%

have a household income 
of $175,000 or more

have a household income 
of $100,000 or more



FACEBOOK 49K

INSTAGRAM 55K

EDM  
SUBSCRIBERS

52K

UNIQUE  
VISITORS

43K monthly

PAGE VIEWS 93K monthly

SESSIONS 61K monthly

Stats



An article focusing on your venue(s) 
alone, including any specific menus, 
events or offers you’d like to promote. 

Sole article
A list article focusing on a specific menu 
item or characteristic (like cuisine or 
occasion) you’d like to promote. This 
article will include 5-10 other venues, 
with yours at the top, or featured with 
an image.

Group article



An inclusion, with image and text, in 
our EDMs to over 50,000 subscribers.

EDM inclusion
An EDM dedicated to your campaign, 
sharing either one of five of your 
campaign articles.

Sole EDM



A full-width, clickable ad in our EDMs. 
We recommend a GIF for more impact.

EDM advertising 
banner

Digital display ad featured on every page 
of The Gourmand & Gourmet website.

Site sidebar 
banner



A boosted, targeted share of your article 
or event, directory, or functions listing.

Facebook share
A share of your campaign imagery, 
noting the on-site content.

Instagram post



A branded, designed story with a  
“swipe up” to your campaign content.

Instagram story
A G&G-branded video featuring your 
venue. Includes filming, production, and 
boosted shares.

Video



Venue Launch Campaign
1 x Sole article
1 x Word on the Street feature
1 x Directory listing
2 x Boosted Facebook posts
1 x Instagram post
1 x Instagram story directing to article
$200 digital ads for web traffic

New Menu Launch
1 x Sole article 
2 x Boosted Facebook posts 
1 x Instagram post 
1 x Instagram story directing to article 

Launch Campaigns

The fun part - the campaigns! Below are some  
suggested campaign structures, but we prefer to  
tailor every campaign to make sure you get exactly  
what you want from our collaboration, and see the  
best results with your budget. 



Awareness 
Campaigns

Main
1 x Sole article
1 x Feature article inclusion 
2 x Boosted Facebook posts 
1 x Instagram post
1 x Instagram story
1 x EDM inclusion 
 

Degustation
1 x Sole article
2 x Feature article inclusions
4 x Boosted Facebook posts
1 x Instagram post
2 x Instagram stories
1 x Facebook giveaway
1 x EDM inclusion
2 x EDM banner ads



Sales Campaigns

Sales Driver Campaign
1 x Sole article
1 x Event listing(s)
1 x feature article inclusion
1 x EDM feature
2 x Boosted Facebook posts
1 x Facebook ticket giveaway
1 x Facebook ad campaign
2 x Instagram stories
$300 digital ads budget for web traffic

Event Promotion
1 x Event listing
1 x EDM feature
2 x Boosted Facebook posts
1 x Instagram story directing to listing
$200 digital ads budget for web traffic

Database Driver Campaign
1 x Sole article
1 x Sole EDM
2 x Boosted Facebook posts
1 x Instagram post
$300 digital ads budget for lead generation



In April 2015, the Gourmand  
& Gourmet listed our sliders  
(ice cream and brioche) as  
one of Brisbane’s Best Ice  
Cream Sandwiches. Within a 
matter of hours, we’d sold  
many more than usual and 
proceeded to sell out completely 
within 48 hours. I would definitely 
consider advertising with the  
G&G in the future due to the 
noticeable results. 

Arif Memis  
OWNER 

COWCH DESSERT COCKTAIL BAR

Our relationship with G&G is 
as important to our business 
as our own brand marketing 
efforts. Their strong industry 
voice is unmatched and we 
have seen great engagement 
and conversions from all G&G 
campaigns over the past 2 years. 

Kimberley Miller 
MARKETING MANAGER  
VICTORIA PARK

We are always excited to 
participate in the deliciously 
creative campaigns which are 
tailored to suit an extensive food 
savvy audience. Our Midnight 
In Paris NYE campaign incurred 
positive results, specifically 
tracking a high conversion of G&G 
readers that celebrated the early 
hours of 2018 at the Grand Lady 
of the Brisbane River. 

Ashleigh McCallum
MARKETING & PR MANAGER 

REGATTA HOTEL



(07) 3255 3961
editor@gourmandandgourmet.com.au

GOURMANDANDGOURMET.COM.AU

We would love to hear from you. Please 
contact us for any further information:

/thegourmandandgourmet 
@gourmandgourmet


